
 
 
 
 
 

 
 
 

Director of  
Engagement & Communications 

 
Fixed-Term Contract for 8 months 
Flexible 28 to 35 hours per week  

 
Circa £57,000 per annum (dependent on experience) 

Home working available with travel to our London office 
 
 



 

Are you passionate about the ocean? Do you want to inspire everyone else to care 

and take action to help fight for its future? 

 

We’re looking for an exceptional leader to join us as our Director of Engagement and 

Communications for around 8 months. You will lead five brilliant teams: 

Communications and Campaigns; Education; Marketing, Social Science and Volunteer 

and Community Engagement to engage and inspire our audiences to join us in our 

fight for a cleaner, better protected ocean: one we can all enjoy. 

 

You’ll need high level experience in strategic planning, great knowledge of supporter 

engagement as well as brand and audience insight. You’ll know how to engage and 

inspire support through campaigns, membership and volunteering. Most of all you’ll 

be able to inspire and lead a busy and passionate team all around the UK.  

 

Senior Leadership: Experience as a Director or Head of Department leading multi-disciplinary 
engagement and communications teams; can develop innovative, costed and well-planned 
strategies; comfortable leading and motivating organisation-wide change programmes as part of 
the Senior Leadership Team.  

Key Expertise:  Able to show skilled management and maximisation of the organisational brands; 
practical, hands-on experience of at least 2 of: communications and campaigns; marketing; 
volunteering and community engagement; education; and social sciences. Strong understanding of 
using audience insight and planning strategic activities which grow the engagement from our 
supporters.  

Working with us: Takes a people-centric approach with a supportive and open management style. 
Has a committed interest in communicating with varied audiences to active a positive and active 
result. Enjoys working with a team of passionate advocates for our ocean and environment. We are 
looking for you to demonstrate our values, but we value your unique perspectives and experiences 
which add to our knowledge and our culture. 

Ready to dive in? 
 
Send you CV and a motivation statement to hr@mcsuk.org 
 
If you would like to contact us to request an adjustment that would support you fully taking part in 
a recruitment process please contact us at hr@mcsuk.org  

Want more information? 
 
Read on through this pack – there’s lots more detail on the role and what to put in your motivation 
statement. 

 

We’ll consider applications on a rolling basis until 26 September 2021 
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Director of Engagement & Communications 
 
Reporting to CEO 
 
Line management: 5 direct reports (Head of Communications and Campaigns, Education Manager, Head of 
Marketing, Social Science Lead and Head of Volunteer and Community Engagement) with a total team of 40 
 
Budget responsibility: £1.5m 
 
Overall Purpose 
To lead the Engagement and Communication department to inspire individuals to help us fight for the future 
of our ocean through a compelling supporter engagement programme and behaviour change.  
 
This involves leading the organisational approach to engagement and communications, ensuring all activities 
(across communications and campaigns, education, marketing, social science and volunteering and 
community engagement) contribute to the achievement of our ocean and organisational goals. 
 
Key responsibilities: 
1. Lead the Engagement and Communications department – embedding a shared vision, strategy and 

approach across all teams (currently Communications and Campaigns, Education, Marketing Social 
Science and Volunteer and Community Engagement). 

2. Lead on communications and engagement activities to ensure the biggest impact towards all our ocean 
goals. 

3. Lead on our supporter engagement approach – ensuring inspiring and joined up plans and 
communications to supporters (financial and non-financial)  

4. Lead on the development of a coherent and compelling brand that drives external recognition and 
support and internal unity.  

5. Manage the Engagement and Communications department 
 
Main duties 
1. Lead the Engagement and Communications department – creating a shared vision, strategy and 

approach across all teams (currently Communications and Campaigns, Education, Marketing Social 
Science and Volunteer and Community Engagement. 
- Embedding a shared plan, vision and approach across the Engagement and Communications 

Department ensuing all teams are working collectively. Ensure these goals connect to all team plans 
and work plans – with effective KPIs and reporting in place. 

- Work with others in the Senior Management Team to lead on organisational prioritisation and 
planning: ensuring work is focussed where we will have the most impact towards our ocean and 
organisational goals. 

- Effectively lead team managers across Communications and Campaigns, Education, Marketing, 
Social Science and Volunteer and Community Engagement to deliver on our organisational 
objectives. 

- Play an active role in the Senior Management Team, ensuring effective cross-team working and 
excellent internal communications in all that we do. 

- Play an active role in Board engagement – notably through the Stakeholder Engagement Committee. 
 

2. To lead on communications and engagement activities to ensure the biggest impact towards all our 
ocean goals. 
- Lead the communications and campaigns team to inspire action and change through impactful 

campaigns and communications across multiple channels. 
- Lead the education team to deliver an inspiring education and youth engagement programme. 
- Lead the volunteer and community engagement team to ensure all volunteering opportunities 

provide practical ways to support our ocean goals, including providing evidence through our citizen 
science work. 



 

 

- Lead the social science team to enhance our understanding of the full value and benefits of the sea 
including for health and wellbeing – and embed this across our work.  

- Lead the marketing team to ensure our supporter communications, and work with ocean 
ambassadors enhance our communications and campaigns around our ocean goals. 

- Ensure all activities support our ‘One ocean for all’ goal, reaching strategic audiences to support our 
diversity, equity and inclusion goals. 

 
3. Lead on our supporter engagement approach – ensuring inspiring and joined up plans and 

communications to supporters (financial or non-financial)  
- Oversee plans to ensure we have an increased number of active and engaged supporters giving time, 

money or influence to support our conservation goals. 
- Lead on plans to create an increased community of supporters interacting through a range of high-

quality engagement activities (financial and non-financial) targeted at specific audience groups. 
- Lead on cross-team working to ensure we can effectively target our communications and activities to 

interested audiences – connecting people to our ocean through effective and personal interactions. 
- Lead on the enhancement of our digital engagement offering – ensuring we have compelling content 

which is effectively used to attract new supporters and create a sense of community across our 
supporter base. 

- Lead on plans to deliver targeted engagement with each of our identified audience groups – and 
lead on the continued development of our audience insight including effective feedback loops. 
 

4. Lead on the development of a coherent and compelling brand that drives external recognition and 
support and internal unity.  
- Lead on our verbal and visual brand – ensuring this is embedded and utilised across the organisation 
- Monitor and review external brand recognition; specifically across our audience groups 
- Support all teams to fully utilise the Marine Conservation Society Brand, ensuring we speak as one, 

in an active and compelling way.  
- Maximise opportunities to ensure we are a trusted source of expertise for media and partnership 

opportunities that extend reach, influence and profile 
 

5. Manage the Engagement and Communications Department 
- Ensure that all members of the team are motivated and guided to contribute fully to the realisation 

of our vision, mission and objectives  
- Create team cohesion and the exchange of information about activities within the team and across 

the organisation 
- Provide support and supervision to direct reports and ensure support and supervision is given to 

indirect reports  
- Ensure regular and effective review and appraisal of performance  
- Ensure that all work is planned to realistic timetables, team members are aware of their roles and 

responsibilities and that work can be completed within working time and resources available 
- Manage the overall budget for the department, including preparation of an annual budget and close 

monitoring of income and expenditure against budget by Managers 
 
General  
 
This role has flexibility available on your work location though you may be required to travel to external 
meetings and events, and to one or more of our office locations (Ross-on-Wye, London and Edinburgh). The 
role is full time, but we will consider 4 days a week for a candidate with the right skills and experience. 
 
All colleagues are required to act responsibly in terms of the health, safety and welfare of yourself and 
colleagues in accordance with our Health & Safety Policy and Procedures, and the policies as set out in the 
Employee Handbook.   
 
The duties and responsibilities highlighted in this Job Description are indicative and may vary over time.  Post 
holders may be requested to undertake other reasonable duties and responsibilities relevant to the nature, 
level and scope of the post as advised by the CEO.  



 

 

 
Person specification 
 

Knowledge and experience (what you’ll know)  

Essential 
Senior leadership experience ideally as a Director or a Head of department leading multi-

disciplinary engagement and communications teams. 

Experience of strategic planning and development, including budget management  

Senior experience in leading cross-organisational communications and campaigns  

Experience of managing organisational brands and maximising their use. 

Experience of effectively utilising audience insight to plan strategic activities.  

Experience in managing supporter engagement (ideally both financial and non-financial) – 

across a range of audiences and through a range of channels, both face to face and online.  

Practical, hands on experience within at least 2 of: communications and campaigns, 

education, marketing, volunteering and community engagement and social sciences 

A detailed understanding of supporter engagement techniques 

A detailed understanding of inspiring change through effective communications and 

campaigns 

Desirable 
Experience within the NGO sector. 

Experience of individual giving and membership. 

Experience in storytelling and bringing science to life through film, photo and compelling 

content 

Skills & abilities (how you’ll do it) 

Essential 
Inspiring and people-focussed leader – able to motivate and influence others, lead 

organisation-wide change and delegate effectively to deliver outcomes 

Excellent interpersonal skills with a proven ability to manage individuals and promote team-

work. 

Demonstrable interpersonal and networking skills used to build strong long-term 

relationships with key stakeholders. 

Excellent communications skills – both to inspire internal teams and our supporters 

externally 

Excellent knowledge of trends in communications and campaigns and their use in inspiring 

engagement across a range of audiences 

Excellent planning and project management skills, able to plan strategically, deliver and 

monitor results, and meet challenging deadlines, with limited budgets. 

Proven ability and confidence to represent the organisation with key stakeholders, and 

comfortable representing the organisation in the media. 

Desirable 
Good knowledge of education, volunteering and community engagement 

Good knowledge of social science and its use to inspire behaviour change 



 

 

Good knowledge of CRMs and websites. 

Personal Qualities (what you’ll bring) 

Essential 
A strong leader able to inspire and motivate teams and individuals. 

Supportive and open management style – inspiring people to be the best versions of 

themselves.  

Excellent team player who builds open and supportive relationships 

Working style represents the marine conservation society’s values: credible, brave, 

progressive, positive and working with integrity. 

A resilient and highly motivated individual, able to work on their own initiative as well as 

within a team. 

Flexible and adaptable approach to work. 

A passionate and committed interest in communicating with varied audiences to achieve a 

positive and active response. 

Excellent attention to detail to ensure consistently high standards of content and design in 

all outputs. 

A desire to promote positive change and seek ongoing improvement in working practices. 

A love of the ocean and a passion to inspire others to protect it 

 
 
 

  



 

 

How to apply 
 
Send you CV and a motivation statement to hr@mcsuk.org 
 
If you would like to contact us to request an adjustment that would support you fully taking part in a 
recruitment process please contact us at hr@mcsuk.org  

What we need to see 
Your CV –We would prefer that you removed your personal information from your CV if you can. 
 
A motivation statement - tell us how your experience meets the role requirements by referring closely to 
both the job description and the person specification. Include examples of your work or experiences which 
show how you will meet the job criteria and person specification and what skills you bring which would 
make you successful in the role.  
 
Your motivation statement should also let us know what inspired you to apply for this role with us – tell us 
what it is about our work that attracted you to the organisation and the position. 
 
We find that stronger applications have this statement – to give yourself the best opportunity for this role, 
please ensure you include it.  No need to write pages, one side of A4 would be perfect, two would be more 
than enough so try to limit yourself. 
 
We understand that the application process can be difficult if you have a condition or disability that you live 
with. We want to make it as easy as possible for you to shine during your application process, so please let 
us know what we can do to accommodate you.  

Selection process 
If you’re invited to an interview, you may be requested to prepare a task in advance, or take part in a group 
activity as part of the assessment process – we’ll let you have all the details in the invitation to interview.  
We will also invite you to talk to us about any reasonable adjustments which would support you in fully 
taking part in the interview process. 

The legal bit 
If you’re successful, all offers of employment are conditional, subject to the following: 

• We are not licensed to issue work permits so candidates are required to provide proof of eligibility 
to work in the UK and will be required to present original documents if invited for interview.  
Information on what you’ll need to show will be provided as part of the invitation to attend an 
interview but you can read more on the Home Office UK Border Agency website: 
https://www.gov.uk/government/organisations/uk-visas-and-immigration 

• receipt of two references which are satisfactory to MCS 
• your driving licence and insurance, if using a vehicle is an integral part of your role 

 
If you would like to speak to us please call the HR team on 01989 561574 
 

Key dates 
Closing Date: Sunday 26 September 2021 
 
This role will remain open until this date, but we will consider applications on a rolling basis and 
reserve the right to close the position if suitable applications are received.  

mailto:hr@mcsuk.org
mailto:hr@mcsuk.org
https://www.gov.uk/government/organisations/uk-visas-and-immigration


 

 

Our Vision 
 

Our vision 
 
Seas full of life - seas and coasts where nature 
flourishes and people thrive. 
 
 
Our mission 
 
To lead political, cultural and social change for healthy 
seas and coasts that support abundant marine wildlife, 
sustainable livelihoods and enjoyment for all. 
 

 
 
Who we are 
 
Our scientists, campaigners, volunteers, advocates, data experts, fundraisers, divers and researchers are all 
passionate about creating a sustainable future for our seas. 
 
 
What we stand for 
 
Science and people - our staff, volunteers, supporters and partners - are at the heart of everything we do. 
 
We act because everyone relies on the ocean to survive, from the air we breathe to the food we eat. By 
helping people to discover, value and enjoy being connected to our seas, we can all make better decisions 
today, which will ensure seas full of life for future generations. 
 
We believe in fair, open and accountable democratic institutions, in an inspired and engaged society that 
values the sea and in businesses that are sustainable. 
 
We are committed to being inclusive and promoting diversity. 
 
 
What we need to achieve 
 
We need to stop taking too much out of our seas – MCS will 
work to ensure sustainable use of the seas by minimising harm 
when we harvest resources, for example, through fishing. 
 
We need to stop putting too much into our seas – MCS will 
work to prevent and clean up marine litter and pollution, and 
to minimise damage from development and climate change.  



 

 

Working with MCS 
 

Hours of work   Our normal full-time working week is 35 hours.  We offer Time Off in Lieu (TOIL) 
where you may have been required to work in excess of your standard hours and we 
have a flexible approach to our daily start and finish times in order to support you in 
balancing your work and home life.   
  

Annual leave   We offer 25 days annual leave per annum increasing with service to 30 days.  Bank 
Holidays are additional and all entitlements are pro rated for part-time or fixed term 
contracts.  Your entitlement to leave increases with service, to a maximum of 30 
days after 10 years with us.     
We also close between Christmas and New Year which can be extra to your annual 
leave entitlement.   
  

Work/Life Balance   We are supportive of flexible working practices and aim to help you balance your 
role with your home life.     
We give you a day to take for your own volunteering.   
Our offices have a relaxed dress code.  
   

Occupational    
sick pay   

MCS seeks to support our team members when they have periods of sickness and 
once through the probationary period you are entitled to occupational sick pay 
equivalent to 8 weeks at full pay followed by 8 weeks at half-pay in any rolling year 
(pro-rated for part-time or fixed-term contracts)   
  

Learning & 
development   

MCS recognises that its employees are fundamental to its success, and seeks to 
provide an outstanding and distinctive social and working environment in which 
both the organisation and its employees can flourish and achieve their full potential.  
We seek to employ and develop high calibre and high-performing staff in order to 
meet our strategic objectives.    
  

Pension & Benefits   We will auto-enrol all employees into our stakeholder pension scheme after 3 
months’ service.  On a monthly basis, MCS will contribute the equivalent of 6% of 
your annual salary into our scheme, with you contributing 2%.  You may choose to 
make personal contributions when you commence employment with us, and at any 
time from then.   
We are part of the Cycle Scheme to help you buy a bike using salary sacrifice.   
Our office in Ross-on-Wye has free parking.   
  

 
 
 
Equality & Diversity at MCS 
Everyone can expect to be treated with consideration and respect and MCS is committed to providing an 
inclusive environment for all.  Good working relationships release the full potential, creativity and 
productivity of each individual, in an atmosphere where everyone can learn and work without prejudice, 
discrimination, harassment or violence.   
 
MCS is an equal opportunities employer, welcoming applications from all sections of the community, 
particularly those that are under-represented in environmental and charity sectors. 
 
 
 
Registered Charity No:  1004005 (England & Wales) SC037480 (Scotland) 
Registered Office:  Overross House, Ross Park, Ross-on-Wye, HR9 7US 


